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Affifi, T.D., Hutchinson, S. and Krouse, S. (2006). Toward a Theoretical Model of Communal Coping in Postdivorce Families and Other Naturally Occurring Groups Communication Theory 16 (3), 378-409

The purpose of this study was to develop a theoretical model of communal coping in postdivorce families and other naturally occurring groups. This framework builds upon previous models of communal coping (C. A. Berg, S. P. Meegan, & F. P. Deviney, 1998; R. F. Lyons, K. Mickelson, J. L. Sullivan, & J. C. Coyne, 1998) in its identification of appraisal and action dimensions. However, the current model extends this work in five important ways by: (a) providing a more complex picture of the interdependent nature of coping; (b) extending current thinking about the transactional and fluid nature of the coping process; (c) addressing the different levels of responsibility for stressors within groups; (d) articulating how coping is affected by group dynamics, like group norms, power, and differences in perspectives; and (e) demonstrating the influence of context and the type of stressor on the coping process. The dimensions of the model are discussed in terms of the literature on communal coping and group processes.
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‌, R., Ritterfeld, U.‌ and Mathiak, K. (2006). Does Playing Violent Video Games Induce Aggression? Empirical Evidence of a Functional Magnetic Resonance Imaging Study, Media Psychology , 8, (1) ,39-60.
This study aims to advance the media effects debate concerning violent video games. Meta-analytic reviews reveal a small but noticeable association between playing violent video games and aggressive reactions. However, evidence for causal associations is still rare. In a novel, event-related functional magnetic resonance imaging study, 13 male research participants were observed playing a latest-generation violent video game. Each participant's game play was recorded and content analyzed on a frame-by-frame basis. Onscreen activities were coded as either "passive/dead, no interactions"; "active/safe, no imminent danger/no violent interactions"; "active/potential danger occurs, violent interactions expected"; "active/under attack, some violent interactions"; and "active/fighting and killing, many violent interactions." Previous studies in neuroscience on aggressive thoughts and behaviors suggested that virtual violence would suppress affective areas of the anterior cingulate cortex (ACC) and the amygdala subsequent to activity variations at cognitive areas of the ACC. Comparison of game play activities with and without virtual violence in 11 participants confirmed the hypothesis. The rather large observed effects can be considered as caused by the virtual violence. We discuss the applicability of neuroscience methodology in media effects studies, with a special emphasis on the assumption of virtuality prevalent in video game play.

Mathiak, K. and Weber, R. (2006). Toward Brain Correlates of Natural Behavior: fMRI during Violent Video Games Human Brain Mapping 27:948 –956, 2006.
Modern video games represent highly advanced virtual reality simulations and often contain virtual violence. In a significant amount of young males, playing video games is a quotidian activity, making it an almost natural behavior. Recordings of brain activation with functional magnetic resonance imaging (fMRI) during gameplay may reflect neuronal correlates of real-life behavior. We recorded 13 experienced gamers (18–26 years; average 14 hrs/week playing) while playing a violent first-person shooter game (a violent computer game played in self-perspective) by means of distortion and dephasing reduced fMRI (3 T; single-shot triple-echo echo-planar imaging [EPI]). Content analysis of the video andsound with 100 ms time resolution achieved relevant behavioral variables. These variables explained significant signal variance across large distributed networks. Occurrence of violent scenes revealed significant neuronal correlates in an event-related design. Activation of dorsal and deactivation of rostral anterior cingulate and amygdala characterized the mid-frontal pattern related to virtual violence. Statistics and effect sizes can be considered large at these areas. Optimized imaging strategies allowed for single-subject and for single-trial analysis with good image quality at basal brain structures. We propose that virtual environments can be used to study neuronal processes involved in semi-naturalistic behavior as determined by content analysis. Importantly, the activation pattern reflects brain-environment interactions rather than stimulus responses as observed in classical experimental designs. We relate our findings to the general discussion on social effects of playing first-person shooter games. 

Giles, H., Katz, V., & Myers, P. (2006). Language attitudes and the role of communication infrastructures.  Moderna Språk (special centennial issue), 100, 38-54.
Our views of others, including their supposed beliefs, capa​bilities, and social attributes, can be determined in part by inferences derived from our perceptions of their speech characteristics and language varieties. Indeed, overt responses and communications to speakers, as well as important social decisions regarding their prospects and welfare, can be mediated by our so-called "language attitudes."  These, in turn, can influence our own self-​presentations, as we attempt to shape others' reactions to us, and their attributions of us.  Thus these attitudes con​tribute to our own enactment of different speech styles, dialects, creoles, and second languages in various contexts and phases of our lives. Not surprisingly, the role of language attitudes has been integral to the sociolinguistic descrip​tion of many speech communities, and it is often a contributing factor in language planning and policies.  Some fifteen years ago, we were invited to write an article for this journal reviewing this area of enquiry and took the opportunity to proffer a model of how people are socialized into forming their language attitudes (Bradac & Giles, 1991; see also, Echeverria, 2005).  In the current contribution, we revisit the field and its empirical gains, introduce a new communication ecological model of language attitudes, and finally propose ways in which this approach can inform the language teaching process.

McCann, R.M., & Giles, H. Communication with people of different ages in the workplace: Thai and American data.  Human Communication Research, 32, 74-108, 2006. 

To test hypotheses about intra- and intergenerational communication perceptions, non-managerial level bankers (n = 348) in two nations (Thailand and USA) self-assessed their communication beliefs on the Global Perceptions of Intergenerational Communication scale.  Communication accommodation theory was used as a theoretical backdrop.  Results revealed that older bankers were seen as more nonaccommodating (e.g., more negative, more ordering) than young bankers, though young bankers still felt more obligation to be respectful (e.g., hold back opinions) with older bankers than to their same-age group.  In addition, managers were seen as more nonaccommodating than non-managers.  Cross cultural findings emerged to the extent that Thai bankers perceived others, in general, as less accommodating (e.g., supportive, helpful) and more nonaccommodating than did their Americans counterparts; hence, workplace conversations were at least partially viewed as more difficult in Thailand than in the United States.  Research on religious and philosophical traditions, cultural convergence and divergence, modernity, and workplace homogenization were invoked to interpret the above findings.    

Marlow, M., & Giles, H. (2006). From the roots to the shoots: A Hawaiian case study of language revitalization and modes of communication.  Communication Yearbook, 30, 343-385.
Drawing upon communication accommodation, ethnolinguistic vitality, and markedness frameworks, this article investigates language choices and ideologies among Standard English and Hawai`i Creole English (Pidgin) speakers on the Big Island of Hawai`i. Findings indicate that respondents perceive that Standard English should be spoken in most employment (hiring) or scholastic situations, especially when interacting with tourists, teachers, or mainlanders (“Haoles”). However, Pidgin was widely practiced in social, workplace, and educational interactions to maintain group solidarity and enhance goal achievement. This variety was discursively reported to be the most preferred language of respondents, usually spoken in routine social and family interactions, and is perceived to be indicative of a valued Local group membership.  Individuals who violate group language norms are viewed negatively and ostracized, such as Locals who move to the mainland and return speaking Standard English, and Haoles who are incompetent in their attempts to speak Pidgin. The findings are discussed in terms of the theoretical perspectives that guided this study leading to a plethora of questions that arise for a future research agenda.

Dailey, R., Reid, S.A., Anderson, M.C., & Giles, H.  Community review of police conduct: An intergroup perspective.  Social Psychological Review, 8, 20-34, 2006.

Law enforcement continually walks a fine-line between the protection and the violation of individual rights. It derives its power from the community it serves, and it is accountable to that community. To ensure the latter, some cities have implemented community review systems that monitor police conduct. These systems are intended to be impartial evaluators of law enforcement, in particular, complaints against law enforcement. We analyze the various structures and characteristics of community review systems, as well as the empirical research attending them. In doing so, we situate the problems associated with community review systems from a social psychological perspective, arguing that their shortcomings may be remedied through a consideration of intergroup processes which focus on shared identity and the role of power differentiation between police and community. Finally, we suggest improvements and further research.   

Hajek, C., Barker, V., Giles, H., Louw, J., Pecchioni, L., Makoni, S., & Myers, P.  (2006). Communication dynamics of police-civilian encounters: American and African interethnic data.  Journal of Intercultural Communication Research, 35, 161-182.
Research in the American West, China, and Taiwan has shown that officers’ communication accommodative practices (and attributed trust in them) can be more potent predictors of satisfaction with the police than are the socio-demographic characteristics of those judging.  With Black and White respondents, this study continues this line of work in Louisiana and South Africa and tests a new model about the relationships among perceived officer accommodation, trust in the police, and reported voluntary compliance from civilians.  In addition to an array of differences that emerged between nations and ethnicities, officer accommodativeness indirectly predicted civilian compliance through trust.  The hypothesized model was partially supported and culturally-sensitive.

Hajek, C., & Giles, H. (2006). On communicating pride, crying in movies, and recruiting innocent bystanders: The effect of sex on communication schemas used with gay and heterosexual men. Communication Research Reports, 23, 77-84.

Invoking social identity theory as an interpretive frame, a previous content analysis of heterosexuals’ representations of imagined conversations with gay men revealed a number of communication schemas for talk with the latter (e.g., homonegativity and offense avoidance). This study explores the role of participant sex in determining the prevalence of such schemas, comparatively incorporating representations of conversations with a heterosexual target.  Two hundred American undergraduates imagined a conversation with a gay or heterosexual male target.  Male participants’ imagined conversations with a gay target were rated more negative, indicated less evidence of relational development, and included more gay stereotyping than did females’ imagined dialogues. 

Shelley, G., Killworth, P., Bernard, H.R., McCarty, C., Johnsen, & Rice, R.E. (2006).  Who knows your HIV status II: Information propagation within social networks of seropositive people. Human Organization, 65(4), 430-444.   
We seek to explain on what basis people choose to tell stigmatizing information about themselves to others. In particular, are there any rules governing how such decisions are made? We asked 70 HIV-positive individuals whether they knew various items of knowledge about their network members, and vice versa. These items range from things which might be known easily (e.g., marital status), things which are more difficult to know (e.g., blood type), to potentially stigmatizing information such as criminal record and HIV status. The information that one person knows about another may predict whether the latter’s HIV status is also known. We examine this question using a combination of ethnography and decision trees. Even an apparently simple decision – whether or not to tell someone that you are seropositive – turns out to be complicated; yet the complexity can be extracted from open-ended interviews.

Rice, R.E. & Bunz, U. (2006). Evaluating a wireless course feedback system: The role of demographics, expertise, fluency, competency, and usage. Studies in Media & Information Literacy Education, 6(3), article 80. http://www.utpjournals.com/simile/issue23/Rice1.html 

Current pedagogical theory emphasizes convergent, collaborative and participative learning, and the use of new computer-based instructional technologies to support these approaches.  However, it is necessary to evaluate these technologies, especially to identify any student factors that might foster digital divides or differential outcomes.  This study analyzes the influences on the student evaluation of a wireless course feedback system in two Master’s classes, using a baseline influence survey, two later evaluation surveys, system data about answering review questions, and ratings and open-ended comments on the final course evaluation.  Influences studied include demographics, variety of computer usage, web expertise, computer-email-web fluency (three dimensions), computer-mediated competency (eight dimensions), levels of exposure to the system, and use of the system for in-class reviews and discussions.  The four evaluation dimensions (training, easy to use, validity, fun, overall) were predicted (from 25% to 51%) by different combinations of prior web use, computer classes, exposure to the system, and dimensions of computer-mediated competency.

Katz, J., Rice, R.E. & Acord, S. (2006). Uses of internet and mobile technology in health systems: Organizational and sociocultural issues in a comparative context. In M. Castells & G. Cardoso (Eds.), The network society: From knowledge to policy. Washington: Brookings Institution Press. Translated in: Utilizações da Internet e da tecnologia móvel nos sistemas de saúde: Temas organizacionais e sócio-culturais num contexto comparativo. In M. Castells & G. Cardoso (eds.) (2006).  A sociedade em rede. Do conhecimento à acção política (pp. 175-195). Lisbon: INCM (Imprensa Nacional/Casa da Moeda). 

The Internet provides an opportunity to the public and healthcare professionals to access medical and health information, improve the efficiency and effective, timely healthcare. The rise of mobile systems and the widespread adoption of the cell phone mean that mobile applications are an exciting and rapidly expanding domain for such applications. Many new offerings are being developed through digital appliances, computer terminals and mobile devices. Yet important empirical questions remain to be answered at every level about how effective these systems are, how people in various socio-demographic sectors actually use these systems, what their different effects are on those sectors, and whether their expense justifies the efforts involved. Important too are issues of how quickly and in what format they should be created, who should bear the costs of development and dissemination, how to ensure their dependability and sustainability, and what their immediate and longer term social implications might be. In this chapter, we focus on delineating some recent developments in the use of the Internet and related technologies for healthcare. The emphasis is on the situation in the US, though we draw on other countries, especially Portugal and its relation to the European Union, as well for comparative and descriptive purposes. We try to highlight the macro social issues that could be of interest to policy-makers and suggest possibilities that could merit consideration by system designers or healthcare service professionals.

Murero, M. & Rice, R. E. (2006). E-health research. In M. Murero & R.E. Rice (Eds). The Internet and health care: Theory, research and practice (pp. 3-26). Mahwah, NJ: Lawrence Erlbaum Associates. 

The popularization of the Internet (so far, primarily in developed countries) and its opportunities and challenges have already significantly influenced society.  In the health care field, access to online resources and environments is having a major and controversial impact on its stakeholders, users, providers and institutions.  The book presents an in-depth introduction to the field of Internet and Health Care, from both international and interdisciplinary perspectives, combining expertise from social sciences, medicine, policy and systems analysis. It is the expression of a new generation of e-researchers and practitioners committed to excellence in investigating a new and still little known phenomenon. We decided to focus on the relation between the Internet and health care to investigate a very specific but extraordinary innovation, rather than disperse our efforts in the broader field of telemedicine, although other ICTs are considered here in some contexts.  The book simultaneously tries to build theoretical perspectives in light of empirical evidence and applications, and to foster integration among researchers, health care providers and health information seekers. The book also highlights some of the challenges that the Internet presents to the health care field, policy-makers, providers and users, in different contexts
Rice, R. E. & Katz, J. E. (2006). Internet use in physician practice and patient interaction. In M. Murero & R.E. Rice (Eds). The Internet and health care: Theory, research and practice (pp. 149-176). Mahwah, NJ: Lawrence Erlbaum Associates.

This chapter analyses a national random survey of physicians (n=1050) concerning their interaction with other physicians and with their patients as affected by their patients’ use of the Internet. Results are juxtaposed with prior research according to six aspects of this interaction: characteristics of (1) physicians (such as evaluations of public health information) and (2) their patients (such as number of patients); use of the Internet by (3) physicians (such as emailing their patients) and (4) their patients (such as talking to their physicians about Internet information, patients’ assessment of health websites); and outcomes for (5) physicians (such as overall evaluation of how this information affected the physician-patient relation) and (6) their patients (such as effects of the online health information on communication with their physician).  From 4% to 24% of the variance in physician and patient Internet uses was explained by factors such as physician evaluation of public health information and the accuracy of Internet information, their assessment of the effects of that information, encouraging patients to look for medical information, and patient characteristics.  From 11% to 24% of the variance in physician and patient outcomes was explained by factors such as physicians’ use of email to communicate with their patients, referring patients to specific websites, and physician evaluations of the accuracy, relevance and reliability of the Internet information their patients talk about.  The strongest influences on usage overall are physicians’ perceptions of the evaluation, accuracy and effects of publicly available health information and encouraging their patients to look for their own medical and health information.  The strongest influences on outcomes overall are physicians’ use of email to communicate with their patients, their evaluations of the accuracy and relevance of the online health information their patients talk about, and how good their patients are at assessing health websites.

Wallis, K. & Rice, R. E. (2006). Technology and health information privacy: Consumers and the adoption of digital medical records technology. In M. Murero & R.E. Rice (Eds). The Internet and health care: Theory, research and practice (pp. 279-312). Mahwah, NJ: Lawrence Erlbaum Associates.

New technologies offering improvements to consumers’ daily lives are subject to scrutiny regarding the technologies’ ability to maintain information security and privacy, important values among today’s consumers. Medical information systems that combine digital technology with the highly personal and sensitive information contained in medical records, are increasingly examined as to their ability to achieve their stated medical function, while maintaining a level of privacy consistent with the government’s medical privacy legislation. The Santa Barbara County Care Data Exchange (SBCCDE), a major regional health infrastructure project is in the process of implementing digital medical records technology in Santa Barbara County, California, and is subsequently subject to evaluation by its consumers, composed of the general public and medical community. In preparing for the diffusion of digital medical records technology, it is appropriate to investigate those consumer perceptions and concerns that might determine the success or failure of the new system. Therefore, this research investigates, through stakeholder interviews, focus groups, and a survey, consumer concerns, knowledge, and level of awareness regarding several facets of individual medical records technology and privacy.

Rice, R.E. & Haythornthwaite, C. (2005). New media access, use and equity. In L.A. Lievrouw & S. Livingstone (Eds.), Handbook of new media: Social shaping and social consequences of ICTs (Updated student edition) (pp. 92-113). London: Sage.

After a brief interlude when it looked like Internet growth, at least in the US, was showing signs of leveling off, more recent numbers show access has again risen sharply. Between December 2000 to April 2002, figures for the percent of the US population with access to the Internet remained at approximately 59 percent (Nua.com, 2001). Yet, recent figures show a rapid rise, from 66 percent in 2003 to 75 percent in 2004, representing over 200 million people in the US (Nielsen NetRatings, 2004). Worldwide, the top 10 countries (Sweden, Hong Kong, US, Iceland, Netherlands, Australia, Canada, Switzerland, Denmark and South Korea) show similar Internet access statistics, with 62 to 74 percent of each country’s population having access (Internet World Stats, 2004). Numbers are dramatically different when examined by region, with only 1.4 percent of Africa and 7 percent of Asia and the Middle East with access (Internet World Stats, 2005) but so are growth rates 187% for Africa, 126% for Asia, and 228% for the Middle East (for other figures around the world, see ClickZ Stats, 2005). In all it is hard to dispute the increasing presence and penetration of the Internet around the globe. Along with this increased access come many social changes. This rapid adoption brings with it new ways to seek and distribute information, communicate with others, foster communities, and produce, share and sell goods, culture products and services naturally raises a vast range of enduring as well as new social and policy issues. This chapter reviews relevant research on three primary issues -- (1) access, (2) civic, politi¬cal and community involvement, and (3) social interaction and forms of expression -- by grouping arguments and results into pessimistic and optimistic perspectives. Although the phenomena are occurring worldwide, this review addresses largely US outcomes.

Rice, R. E. & Schneider, S. (2006). Information technology: Analyzing paper and electronic desktop artifacts. In C. Lin & D. Atkin (Eds.)  Communication technology and social change: Theory, effects, and applications (pp. 101-121). Mahwah, NJ: Lawrence Erlbaum Associates.

This study analyzes a specific manifestation of individual adjustments associated with the implementation of a document imaging and a customer service database system: how the physical landscapes of users' desktops change.  While the participants had different job functions and different levels of comfort with technology, all had on their desktops paper artifacts related to the change in the system.  Many of these items were placed on or around their computer monitors, and were used as reminders, process summaries, indicators of system failures of poor interface design, or temporary, transitional information.  Individuals were often reluctant to dispose of paper related to the old system even though they no longer used the system to process information.  More generally, conceptual analyses identified several underlying dimensions of paper desktop artifacts: paper/electronic, materiality/complexity, forms as organizational media, and artifact as meta-information.  Physical desktop artifacts play a useful role in individuals' adjustment to a new system, can provide valuable information for systems analysis and evaluation, and should be included in research on both traditional and new communication and information systems.  

Rice, R. E. & Stohl, C. (2006).  Communication and human factors. In G. Salvendy (Ed.), Handbook of human factors and ergonomics (3rd ed.) (pp. 150-176). NY: Wiley. 

Human factors is the study of the interaction of humans with systems, products, and the environment. Human factors research is traditionally found at the intersection of engineering, computer science, management, and psychology.  In recent years communication scholars have joined in the interdisciplinary study of human factor design particularly in the aviation and knowledge management industries. This relatively new and evolving partnership is not surprising. As a science of human performance concerned with the physical, cognitive, and social abilities and limitations of people and a user-focused engineering discipline concerned with the design of interdependent systems for efficiency, safety, and quality, human factors involves communication within and among participants and technologies as a necessary yet complex condition for effectiveness. Indeed, a Google search in August 2004, using the terms (“communication” or “communications”) and (“human factors”), returned over 400,000 web pages. In general, communication processes are fundamental to what is designed (hardware and software), how it is designed (the relations among designers and stakeholders, typically conceived of as users), how it is used (the optimization of the interaction between the human and the physical component), and how the designed system influences subsequent communication among users of the system.  A communication perspective goes beyond the psychological and physiological, to the social. Making sense of the intentions and suggestions of fellow designers, a system, its features, its uses, and its consequences requires social interaction and a heightened sensitivity to language and the ways in which communicative choices shape the perception and definition of situations.

Stohl, M. (2007) Cyber Terrorism: A Clear and Present Danger, The Sum of All Fears, Breaking Point or Patriot Games? Crime, Law and Social Change, forthcoming.

In the context of the post 9/11 concern with terrorism and counterterrorism,   the threat of cyber terrorism remains high on the list of public and professional fears. 

Both before and after 9/11  the themes developed by those writing on cyber terrorism appears to spring from the titles of Tom Clancy’s fiction, such as  Clear and Present Danger, The Sum of All Fears and Breaking Point. This study examines the nature of the threat and the empirical evidence thus far and argues that  the appropriate Tom Clancy titles to describe the state of the cyber terrorism literature might very well be State of Siege, Without Remorse, Hidden Agendas and Patriot Games.
Stohl, C. and Stohl, M. (2007).  Networks of Terror: Theoretical assumptions and pragmatic consequences. Communication Theory, forthcoming.
Very little has been written in scholarly or popular venues on the conceptualization and utilization of the term network to describe terrorist organizing. In this paper we identify critical disjunctures between the assumptions of contemporary communication network theory and the assumptions and  appropriation of network concepts by the current  US Administration in discussions of terrorism networks. We argue that the theoretical and empirical foundations of contemporary network research provide a more complex and constructive platform from which policy makers may ask better questions and find better solutions. 

Stohl, M., Stohl, C., and Townsley, N. (2007). A New Generation of Global Corporate Social ResponsibilityChapter 2 in May, S., Cheney, G. & Roper, J. (eds) The Debate over Corporate Responsibility, Oxford: Oxford University Press.
This chapter reconsiders corporate social responsibility (CSR) within a global framework, particularly focusing on its evolution and impact over time and provides a global perspective that frames CSR in a more expansive temporal and less elite Western-centric frame. The chaper begins with a brief review of Enron and discuss what a “global CSR perspective” might have told us about Enron long before this decade’s debacle. It then explores how a global perspective enables us to see the ways in which the development of the CSR movement mirrors (as well as builds upon) the evolution of the global human rights regime. Like the development of international human rights standards and norms, which, it is argued, are integral to corporate global social responsibility, there are several generations of CSR that continue to explore how to construct and enact more humane and ethical organizational practices. The first generation of CSR is grounded in discussions of responsibilities regarding what not to do (e.g., negative responsibilities such as not to exploit or cheat). The second generation focuses upon discussions of providing adequate compensation and working conditions (e.g., the right to a living wage), and the third generation addresses proactive and positive responsibilities (e.g., to protect and create a sustainable and just world). Taken together, these generations provide a framework for exploring the evolving nature of CSR, as well as the theoretical and pragmatic challenges of developing standards and norms for global corporate engagement. The final section unpacks the four dynamic processes that make theframework or approach to CSR truly “global.” 

Stohl, M. (2007) We have met the enemy and he is us: The role of the faculty in the internationalization of higher education in the coming decade. Journal of Studies in International Education, forthcoming.
This article argues that the chief challenge for developing and sustaining internationalization in the context of the challenges and opportunities of the 21st century is the engagement of the faculty.  It argues that while we higher education has been successful in providing mechanisms for student mobility because institutions have not successfully engaged the faculty that mobility is not as sizeable as it should be, but also, in and of itself, will not deliver the learning, discovery and engagement which we seek through internationalization.  To capture the faculty’s interest in,  and commitment to,  internationalization,  we need to move beyond the conceptualization of the internationalization or globalization of higher education in terms of how the different aspects of teaching, research and service functions of the university are becoming more “internationalized”  and  examine how these activities encourage greater learning and discovery.  Our challenge is to convince faculty that their scholarship and teaching will benefit from these efforts by considering the risk and reward structures within our institutions and faculty cultures.

Stohl, M. (2007). Knowledge Claims and the Study of Terrorism, Chapter 1 in J. Victoroff (ed) Tangled Roots: Social and Psychological Factors in the Genesis of Terrorism. NATO Security through Science Series, E: Human and Societal Dynamics Volume 11, 2006, Amsterdam, the Netherlands: IOS Press, pp. 23-36.

This chapter examines the knowledge claims, supporting data and underlying assumptions of recent scholarship on terrorism. Throughout the intent is to explore which data, what measurements and which statistical analyses would increase our level of confidence in what we “know.”  The focus is on the questions scholars have asked, how they have asked them, what information they have accumulated to answer these questions and what means they have used to analyze the information.  The chapter then considers how to transform the quantity of scholarly attention into the quality of greater knowledge and make some practical to accumulate knowledge of terrorism rather than simply accumulating studies. 
Stohl, M. 2006.  The State as Terrorist: Insights and Implications. Democracy and Security, 2:1–25.
F1D75De45mA15oS-95cr18a6c60y and Security, Vol. 02, No. 01, February 
This article explores definitional issues concerning state violence, terrorism, and human rights, discusses the context in which these processes unwind within and across state boundaries and offers some insights into responses that might serve to reduce the problem.  It argues that the management of the problem of states and terrorism will come in increasing the response and production costs of terrorism as a possible strategy within domestic and foreign-policy repertoire of states. The first step in such a process

is the delegitimation of the option. It is necessary to tear away at the protective clothing that allows agents of the state and the public to ignore the human consequences that state terrorist behavior generates. If we may delegitimize such behavior, we increase the psychic production costs for state decision- makers. By challenging the behavior and raising public awareness both at home and abroad we increase the  possibilities of bystanders of the terrorism challenging the behavior. This will contribute to an increase in the response costs that policy-makers will have to add to their decision calculus.
Stohl, Cynthia (2007) Bringing the outside in: A contextual analysis. In F. Cooran (Ed.) Interacting and Organizing: Analyses of a Board Meeting. Mahwah, NJ: Lawrence Erlbaum Associates.

In his chapter Stohl  responds to two discursive analyses of a set of board meetings that were videotaped  by the Canadian Broadcasting Company. Complementing the tenets of discourse analysis which, include, “analyzing excerpts of discourse out of context” her analysis illustrates the extent to which what happens during the board meeting is influenced by what may remain invisible to analysts unfamiliar with the context of the discussion (“what is not there”). Stohl builds on her bona fide group perspective (Putnam & Stohl, 1990, 1996; Stohl & Putnam, 1994) to show how the participants appear to constantly manage what she perceives as a tension between the topic of discussion and the social and cultural context in which these discussions take place. Her analysis brings coherence to a disparate and oftentimes contradictory set of findings. 

Flanagin, A. J., Stohl, C., & Bimber, B. (2006). Modeling the structure of collective action. Communication Monographs, 73, 29-54.

We propose an improved theoretical approach to the rich variety of collective action now present in public life. Toward this end, we advance a conception of collective action as communicative in nature, and offer a two-dimensional model of collective action space, comprising dimensions for (a) the mode of interpersonal interaction and (b) the mode of engagement that shapes interaction. We illustrate the perspective by describing the location of a variety of contemporary collective action groups within it and by an explication of the space that reveals its utility for making sense of modern collective action efforts. Specifically, we apply the collective action space to illustrate the changing presence of collective action groups over time, deviations in collective action groups through changes in size, shape, and location, and variations in the experiences and motivations of people engaged in collective action efforts. Finally, we show how our communicative approach to collective action can integrate the insights of several theoretical traditions, including collective action theory, social capital theory, and aspects of organization theory.
Zwarun, L, Linz, D., Metzger, M. & Kunkel, D. (2006). Effects of Showing Risk in Beer Commercials to Young Drinkers, Journal of Broadcasting & Electronic Media 50(1), pp. 52–77.
An experiment assessed the effects of exposing college students to beer commercials with images of activities that would be dangerous to undertake while drinking. Those exposed to the ads were more likely to believe in the social benefits of drinking than those not exposed, particularly among males. Those participants who reported seeing people engaged in risky activities as well as drinking beer had an increased tolerance for drunk driving. The findings suggest that the imagery in beer commercials can contribute to beliefs about alcohol that predict drinking and to an increased acceptance of dangerous drinking behavior.

Linz, D., Paul, B. & Yao, M.Z. (2006). Peep Show Establishments, Police Activity, Public lace, and Time: A Study of Secondary Effects in San Diego, California

The Journal of Sex Research Volume 43, Number 2, pp. 182–193.

An empirical study was undertaken in San Diego, California, to test assumptions made by the government and by conservative religious policy advocates that there is a greater incidence of crime in the vicinity of peep show establishments. We asked two questions: (a) Is criminal activity in San Diego particularly acute at peep show establishments compared to surrounding control locations? and (b) Is criminal activity in San Diego disproportionately greater at or near peep show establishments between the hours of 2 a.m. and 6 a.m. compared to other times of the day? The levels of crime activity and the expenditure of police resources were examined by measuring the number of calls-for-service (CFSs) to the police within a 1,000-ft. area on either side of the peep show establishments and comparably-sized control areas beyond the immediate

1,000-foot area. A more focused “late-night” (2 a.m. to 6 a.m.) analysis was also undertaken. The results showed no reliable evidence of differences in crime levels between the control and test areas, nor was there any evidence of disproportionately greater amounts of crime within the 2 a.m. to 6 a.m. time period in the areas surrounding the peep show establishments. We concluded that San Diego does not have a problem with crime at the peep show establishments generally, nor is there a heightened problem with crime during the 2 a.m. to 6 a.m. period. We discuss the implications of assuming that peep show establishments are associated with negative effects in the community and the possibility of viewpoint discrimination against sex communication.
Flanagin, A. J. (2007).  Commercial markets as communication markets: Uncertainty reduction through mediated information exchange in online auctions.  New Media & Society.
This research conceptualizes behaviors in online commercial transactions as communication acts intended to reduce uncertainty between interactants.  Uncertainty Reduction Theory and Predicted Outcome Value theory are used to contextualize individuals' motivations and behaviors in the risky and uncertain environment of online consumer-to-consumer auctions.  Data from 6,477 randomly-selected auctions conducted over eBay.com indicate that more commodity information leads to more, and higher, final bids; higher seller reputation results in fewer bids for less money; and greater system security features result in fewer bids.  Additionally, holding item type constant, much more variance in final bid price and bid activity can be explained by these factors as item value increases, although important differences in the direction of relations emerge as well.  Based on these findings, current theoretical perspectives on uncertainty reduction are extended to the environment of computer-mediated communication and interpretations are offered to explain individuals' behaviors in initial encounters in online auctions.
Flanagin, A. J., & Metzger, M. J. (2007).  The role of site features, user attributes, and information verification behaviors on the perceived credibility of web-based information. New Media & Society.
This study extends research on the credibility of Web-based information by exploring the role of site features, user attributes, and information verification behaviors across different kinds of Web sites. Data from 574 participants working in a relatively naturalistic environment are used to assess perceptions of message, site, and sponsor credibility across four genres of Web sites; to explore the extent and effects of verifying Web-based information; and to measure the relative influence of sponsor familiarity and site attributes on perceived credibility. Results show that perceptions of credibility differ across the four site genres studied: news organization Web sites were rated highest, and personal Web sites lowest, in terms of message, sponsor, and overall site credibility. For the most part, ecommerce and special interest sites were rated in the middle. Results also indicate that credibility assessments appear to be due more to Web site attributes (e.g., design features, depth of content, and site complexity), than to familiarity with Web site sponsors. Finally, there was a negative relationship between self-reported and observed information verification behavior and a positive relationship between self-reported verification and Internet/Web experience. Findings suggest important differences across these dimensions that inform the theoretical development of perceived Web credibility.
Yao, Z. M., & Flanagin, A. J. (2006).  A self-awareness approach to computer-mediated communication.  Computers in Human Behavior, 22, 518-544.
Many explanations of both pro- and anti-social behaviors in computer-mediated communication (CMC) appear to hinge on changes in individual self-awareness.  In spite of this, little research has been devoted to understanding the effects of self-awareness in CMC. To fill this void, this study examined the effects of individuals' public and private self-awareness in anonymous, time-restricted, and synchronous CMC. Two experiments were conducted. A pilot experiment tested and confirmed the effectiveness of using a Web camera combined with an alleged online audience to enhance users' public self-awareness. In the main study users' private and public self-awareness were manipulated in a crossed 2 x 2 factorial design. Pairs of participants completed a Desert Survival Problem via a synchronous, text-only chat program. After the task, they evaluated each other on intimacy, task/social orientation, formality, politeness, attraction, and group identification. The results suggest that a lack of private and public self-awareness does not automatically lead to impersonal tendencies in CMC as deindividuation perspectives of CMC would argue. Moreover, participants in this study were able to form favorable impressions in a completely anonymous environment based on brief interaction, which lends strong support to the idealization proposed by hyperpersonal theory. Findings are used to modify and extend current theoretical perspectives on CMC.
Myers, K. K., & McPhee, R. D. (2006).  Influences on member assimilation in workgroups in High reliability organizations:  A multilevel analysis.  Human Communication Research, 32, 440-468.

This multilevel investigation examined the effect of group interaction and its influence on individual-level membership variables and group assimilation. The study was based on a model of group socialization developed by Moreland and Levine (1982) and modified in this study to investigate the development and maintenance of highly interdependent workgroups in a high reliability organization: a municipal fire department. Utilizing hierarchical linear modeling we examined individual- and crew-level influence on four assimilation outcomes: involvement, trustworthiness, commitment, and acceptance. At the individual-level, acculturation predicted all four assimilation outcomes. Involvement also was a predictor of the latter sequences of assimilation:  commitment and acceptance. The study also found that one crew-level variable—crew performance—affected and modified the influence of tenure, proactivity, involvement, acculturation, and trust on members’ commitment. Implications are offered for the influence of group interaction on member assimilation and support for continuing group-level research on assimilation. This study also underscores the utility of multilevel analysis in examining communication at the interpersonal and group levels.

Tracy, S., Myers, K., & Scott, C. (2006). Cracking jokes and crafting selves: A multi-site analysis of humor, sensemaking, and identity management among human service workers. Communication Monographs, 73, 283-308.

Using interview and participant-observation data gathered among correctional officers, 911 call-takers and firefighters, this study explores how humor enables human service workers to manage identity and make sense of their work in relation to preferred notions of self. In the face of trying job duties, humor serves employee identity needs through differentiation, superiority, role distance and relief. Moreover, humor serves as a sensemaking vehicle through which employees select, maintain, reproduce and reify preferred interpretations of work. The analysis characterizes humor as an unfolding, collaborative and interactional practice that can play a key part in socializing newcomers, building knowledge and constituting the organizing process. 

Metzger, M. J. (2007). Communication privacy management in electronic commerce. Journal of Computer-Mediated Communication, forthcoming.

This study applies Communication Privacy Management theory (CPM) to understand the tension between information disclosure and privacy within ecommerce relationships. It proposes that consumers manage their privacy concerns through decisions to reveal or conceal information about themselves in interactions with online retailers. The study investigates whether analogous privacy management strategies identified by CPM theory to regulate privacy and disclosure within interpersonal relationships, including withholding and falsifying information, as well as seeking information seeking from a relational partner, operate in the computer-mediated context of ecommerce relational transactions. Findings suggest that online consumers do erect boundaries around personal information and form rules to decide when to reveal information, consistent with CPM theory. Overall, this study provides knowledge about privacy in online commercial transactions, serves as a basis for more directed theory construction in this arena, and has important practical and policy implications.

Metzger, M. J. (2006). Effects of site, vendor, and consumer characteristics on Web site trust and disclosure. Communication Research, 33(3), 155-179.

This study examines the role that communication plays in fostering trust and disclosure in electronic commerce exchanges. In particular, this research explores how characteristics of online vendors and consumers interact with Web site communications to affect consumer behavior online. The study relies on two relatively recent models of electronic exchange, the Internet Consumer Trust Model (ICTM) and the Electronic Exchange Model (EEM) to examine the effectiveness of certain trust and assurance mechanisms (i.e., privacy policies and seals), as well as e-tailer reputation and individuals’ concern for privacy and data security, on trust and disclosure of personal information to commercial Web sites. Results suggest that the vendor characteristic of reputation is important in influencing e-tailer trust, but that the content of privacy assurances do not impact trust or disclosure. The findings have important implications for both theoretical models of electronic exchange and for firms engaged in electronic commerce. 

Eyal, K., Metzger, M., Lingsweiler, R. W., Mahood, C., & Yao, M. (2006). Aggressive political opinions and violent media exposure. Mass Communication & Society, 9(4), 399-428.

This study examines the relationship between young people’s exposure to media violence and their aggressive political opinions (APO), which were defined as support for positions that involve forceful resolution to social or political issues. Students from two U.S. universities completed surveys assessing their aggressive political opinions, exposure to violent media, authoritarianism, trait aggressiveness, political leaning, personal experience with crime, and demographics. Results revealed that violent television exposure significantly predicted several forms of APO above and beyond the control variables. Playing violent video games, however, predicted only a few aggressive political opinions. The results of this study support the reliability and validity of the APO measure, shed light on the relationship between exposure to violent media content and political opinions, and suggest some important differences between television and video game content in the effects process.

Zwarun, L., Linz, D., Metzger, M. J., & Kunkel, D. (2006). Effects of showing risk in beer commercials to young drinkers. Journal of Broadcasting & Electronic Media, 50(1), 52-77. 

An experiment assessed the effects of exposing college students to beer commercials with images of activities that would be dangerous to undertake while drinking. Those exposed to the ads were more likely to believe in the social benefits of drinking than those not exposed, particularly among males. Those participants who reported seeing people engaged in risky activities as well as drinking beer had an increased tolerance for drunk driving. The findings suggest that the imagery in beer commercials can contribute to beliefs about alcohol that predict drinking and to an increased acceptance of dangerous drinking behavior.

Giles, H. Re-dressing helping attire: Methodological and interpretive issues.  Psychological Reports, 99, 935-937, 2006.
Abstract
Using a study by Wilson and Kennedy (2006) as a springboard, methodological and interpretive issues associated with helping people dressed differently and at different geographic locations are suggested.  A plea for exploring more of the dynamics of helping as a communicative process is tabled. 

McCann, R.M., & Giles, H. Age differentiated communication in organizations:  Perspectives from Thailand and the USA.  Communication Research Reports, 24, 1-12, 2007.

Abstract
To test hypotheses about intra- and intergenerational communication perceptions, university students with work experience (n = 277) from two nations (Thailand and USA) self-assessed their communication beliefs on the Global Perceptions of Intergenerational Communication scale.  Using communication accommodation theory as a theoretical backdrop, results revealed that, irrespective of culture, young workers perceived older workers as more nonaccommodative (e.g., more negative, more self-centered) than young workers, though young workers still felt more obligation to be polite and “respectfully avoidant” in their communication to older workers.  Cross-cultural differences emerged only to the extent that young Americans reported receiving greater accommodation from workers, in general, than did Thais.  

 Giles, H., Willemyns, M., Gallois, C. & Anderson, M.C.  Accommodating a new frontier: The context of law enforcement.   In K. Fiedler (Ed.), Social communication.  New York: Psychology Press, pp. 129-162, 2007.

Giles, H., Hajek, C., Barker, V., Chen, M-L., Zhang, B.Y., Hummert, M.L., & Anderson, M.A. Accommodation and institutional talk: Communicative dimensions of police-civilian interactions. In A. Weatherall, B. Watson, & Gallois, G. (Eds.), Language, discourse and social psychology.  Basingstoke, England: Palgrave Macmillan, pp. 131-159, 2007.
Afifi, W. A., & Weiner, J. L. (2006). Seeking information about sexual health: Applying the Theory of Motivated Information Management. Human Communication Research, 32, 35-57.

Although considerable research attention has been devoted to studying the spread of HIV, recent attention to general sexual health has refocused attention to the far greater prevalence of other sexually-transmitted infections. One way we might help control the spread of these infections is by better understanding the information-management process as it relates to sexual health. Toward that effort, this investigation offers an empirical test of the Theory of Motivated Information Management (Afifi & Weiner, 2004), applying it to college students’ search for target-related sexual health information. The results contribute to our understanding of information-seeking processes, offer mixed results regarding the theory’s utility in this context, and show an association between information seeking and safer-sex behavior. 

Afifi, W. A., Morgan, S. E., Stephenson , M., Morse, C. , Harrison, T., Reichert, T., & Long, S. D. (2006). Examining the Decision to Talk with Family about Organ Donation: Applying the Theory of Motivated Information Management. Communication Monographs, 73, 188-215.

Research on organ donation suggests a strong association between family discussions about the issue and final organ donor status. However, very few studies have examined the factors that influence individuals’ willingness to talk directly to their family about this topic or the impact of these discussions. This investigation provides a partial test of the Theory of Motivated Information Management (Afifi & Weiner, 2004) to better understand the processes of family discussions about organ donation. Results from two studies generally support the utility of the theory in this context, suggest ways in which organ donation campaigns may improve their effectiveness, and recommend future directions for researchers in this area. Moreover, the data show differences across ethnic groups that support and extend past work in this area.

Afifi, W. A., & Caughlin, J. P. (2006). A close look at revealing secrets and some consequences that follow. Communication Research, 33, 467-488.
The present investigation followed 342 individuals who were keeping a secret over a two month period, focusing on both predictors and outcomes of revelation. Rumination, identity-related concerns, and self-esteem were the variables of interest. Rumination at the beginning of the study was associated negatively with self-esteem and positively with both perceptions that the secret was relevant to one’s identity and concerns about managing one’s impression on the target. Despite their positive association with one-another, rumination and the identity/impression concerns clashed in their direction of association with the likelihood of revealing the secret. Finally, the revelation of secrets seems to decrease rumination and increase self-esteem, but only to the extent that the target’s reaction was positive and the revelation decreased the self-relevance of the secret for the discloser, respectively. A complex picture emerges of the process of secret concealment and revelation. 

Krieger, J., Parrott, R., & Afifi, W. A. (2006). The role of perceived control in alcohol prevention campaigns. Communication Research Reports, 23, 239-249.

Optimistic bias provides a framework in this study to consider college students’ knowledge about and perceptions of control over the effect of alcohol consumption on genes and health. Participants were 339 college students who completed a survey on genetics in the spring of 2001. This study confirmed that there is a significant relationship between knowledge and perceived control. In addition, the prediction that there are no differences between heavy and light drinkers with respect to their perceived knowledge and perceived control was supported. These results suggest the need to reconsider how prevention programs promote control over alcohol’s use and effects because of the perceptions of invulnerability that may accompany feelings of control. 

Ballard, D. I., & Seibold, D. R. (2006). The experience of time at work: Relationship to communication load, job satisfaction, and interdepartmental communication. Communication Studies, 57(3), 317-340. 

This study examined 393 organizational members' reported communication load, job satisfaction and interdepartmental communication satisfaction in relation to their experience of time along eleven dimensions—flexibility, linearity, pace, punctuality, delay, scheduling, separation, scarcity, urgency, and present and future time perspective. Results indicate that organizational members who experienced their time as more delayed, more flexible, and more oriented toward the future tended to report higher levels of communication load. Additionally, members who characterized their work as more punctual and oriented toward the future were more satisfied with their jobs, while those who experienced work as faster-paced were less satisfied. Finally, the organizational members' most satisfied with communication between departments reported their work patterns as more linear and more strongly oriented toward the future. 

Seibold. D. R., & Meyers, R. A. (in press). Group argument: A structuration perspective and research program. Small Group Research. 

In this paper we review and assess the structuration program of research on group argument that has evolved over more than two decades. We begin the review portion by positioning group argument research in relationship to argument studies across many disciplines—and especially at the intersection of three research traditions in communication. Acknowledging structuration theory foundations, we explicate our conceptualization of argument and assumptions, and explain the theoretical foundations of our approach. We next describe the methods that have been used to analyze group argument, including participants, data collection procedures, coding scheme and process, and contexts that have been employed in past investigations. We also survey the findings of this research program, and how they have enhanced understanding of argument processes in groups and group argument-outcome linkages. We then offer a critique of the program, including challenges and unanswered questions. We note projects currently underway, and conclude by identifying opportunities for interdisciplinary research on group argument. 

